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Zydus Cadila Q1FY21 

Financial Results & Highlights  

Brief Introduction: 

Cadila Healthcare Ltd (Zydus Cadila) is an Indian pharmaceutical company headquartered 

at Ahmedabad in Gujarat state of western India. The company is one of the leading pharmaceutical 

companies in India, with INR 119.05 Billion revenue (2018). It is a manufacturer of generic drugs. 

Standalone Financials (In Crs) 

  Q1FY21 Q1FY20 YoY % Q4FY20 QoQ % 

Sales 1816 1283 41.54% 2212 -17.90% 

PBT 478 25 1812.00% 693* -31.02% 

PAT 398 16 2387.50% 607 -34.43% 

Consolidated Financials (In Crs) 

  Q1FY21 Q1FY20 YoY % Q4FY20 QoQ % 

Sales 3662 3519 4.06% 3796 -3.53% 

PBT 593 394 50.51% 522* 13.60% 

PAT 470 315 49.21% 414 13.53% 

   *Includes an exceptional item of Rs 52 Cr. 

Detailed Results: 

1. Consolidated revenues were up with only 4.06% YoY growth. Profit has risen 49% YoY in Q1. 

2. The EBITDA for the quarter was at Rs 815 Cr with EBITDA margins of 22.4%, an improvement of 

360 bps YoY. 

3. India revenues were at Rs 1486 Cr in Q1. 

4. US revenues were up 19% YoY to Rs 1623 Cr. The company received 12 ANDA approvals and 4 are 

tentative. 

5. The Rest of the World business grew 8% YoY to Rs 238 Cr in Q1. 

6. The company has gotten USFDA approval to initiate clinical trials of Desidustat, its Investigational 

New Drug targeted at treating anaemia in cancer patients, receiving chemotherapy. 

7. The company received approvals from COFEPRIS of Mexico for clinical trials of Pegylated 

Interferon Alpha 2b in COVID 19 patients. At present, clinical trials in India and Mexico are 

underway with Pegylated Interferon alpha-2b. 

8. The company announced the commencement of the Adaptive Phase I/II clinical trials of ZYCoV-D, 

the preventive vaccine for COVID 19 in India. 

 

Investor Conference Call Highlights 

1. The US generics business grew 25% YoY on the back of volume expansion and new product 

introductions. 
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2. The company gained market share in gynaecology, pain management, and antidiabetic portfolios 

during Q1. 

3. In India human health business, sales were at Rs 532 Cr which was 12% down YoY, and profits 

were at Rs 89 Cr which was up 11% YoY. 

4. Animal health business in India saw modest revenue growth of 4% YoY to Rs 125 Cr. 

5. The company launched 3 new products during the quarter. 

6. API business saw sales of Rs 131 Cr which was up 89% YoY. 

7. In the complex generics space, the company has 14 in-licensed brands with a brand value above 

Rs 1500 Cr. The company has 10 more licensing deals that are under discussion with near-term 

commercialization opportunities. 

8. The management is guiding for U.S. generics price erosion of <5%. 

9. In the next 2-3 years, the company is looking to have at least 20+ injectable products that are 

expected to have a good value proposition in terms of limited competition and complexity. 

10. R&D spend is guided to stay within 7-8% of sales and it will be divided into shares with the largest 

being for generic portfolio (60%) followed by NCEs, biologics, and vaccines. There might be an 

increase in the allocation towards NCEs resulting in a fall of generic R&D share to 50%. 

11. Gross margins have improved in Q1 due to improved product mix and YoY growth in US business. 

12. The net debt was reduced by Rs 1500 Cr in Q1. The management believes that another Rs 1000 Cr 

of net debt reduction will take place in FY21. 

13. The company is one of the few ones to offer an entire portfolio of products targeting COVID-19. 

In diagnostics, the company currently does 2.5 to 3 lakh tests commercially every month. On the 

vaccine front, it is committed to being able to produce 100 million or 10 crore doses annually. The 

company has also launched Remdac which is the cheapest available Remdesivir brand in India 

priced at Rs 2800 per 100ml. 

14. The company is implementing digital technologies in its operations and front end to reduce costs 

and improve productivity. It is also adopting zero-based budgeting to identify potential areas for 

cost improvements. 

15. The company is starting Phase II trials for its COVID-19 vaccine where it is looking to enroll 1000 

healthy volunteers. It expects to complete this phase by October. 

16. The reduction in net debt was afforded by better receivables management by the company and 

postponement of some Capex programs. The company has also set up a cash management office 

to manage our daily cash flows and everything as part of the response to the COVID. 

17. The company did see demand persisting in hydroxychloquine but it is still small at less than Rs 100 

Cr in Q1. 

18. The company is committed to go to the FDA for its next clinical trial protocol for NASH and to take 

PBC forward after successful completion of the Phase II enrolment. 

19. The management has stated that the trial expenses will all be reflected in R&D. 



 
 

www.smartsyncservices.com 
 

20. The main seasonality in the USA business is expected to be from oseltamivir capsules and 

suspension which is highly seasonal in nature. The company has guided for 5-10% growth in US 

generics in FY21. 

21. The company is waiting on clinical approvals from Russia, Columbia, and Mexico which are 

expected to come in the next 6 months and will result in meaningful sales in FY22. 

22. For the biologics, the company is aiming for markets in LATAM, North Africa, the Middle East, and 

Southeast Asia. It will focus on launching biologic in developed countries in the next phase. 

23. In the first phase of biologics, the company is focussing on products like PEG-G-CSF, trastuzumab, 

bevacizumab, adalimumab, rituximab, follicle-stimulating hormone, and parathyroid hormone. 

24. The management believes that the injectables portfolio to be at $150-200 million by FY24. 

25. The main reason for the company’s confidence in being able to provide the cheapest Remdesivir 

variant in India is the fact that it is completely backward integrated with even the APIs being made 

in-house. 

26. The management expects the momentum in API sales to continue going forward. 

27. The Phase III trial for the COVID-19 vaccine is expected to have around 5000-10000 patients in the 

study. 

28. The company is working with both the injectable and device delivery mechanism for this vaccine. 

29. The management believes that the company has sufficient capacity for the next 4-5 years. 

 

Analyst’s View: 

Zydus Cadila is one of the leading pharmaceutical and wellness product makers in the country. The 

company has done well to maintain good growth in the US generic business and stay flat in the India 

business, both of which are the biggest revenue generators for the company. The company is expected 

to benefit greatly from its targeted portfolio of products and services for COVID-19 especially from 

RemDac which is currently the cheapest Remdesivir drug available in India. It also has massive 

potential in the injectables business where the company is looking to add a number of its products in 

the near future. It remains to be seen what the future holds for the pharma industry with the race to 

COVID-19 vaccine intensifying. The company also has FDA audits pending which can prove to be a 

downer if any negative observations are made during those audits. Nonetheless, given the strong 

positioning of the company in various pharma and consumer product categories and its ever-

increasing specialty product portfolio, Zydus Cadila is an important stock to watch out for every 

pharma investor. 

 

If you found this report useful and would like to receive more such investing insights, you can subscribe 

to our updates.  
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