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SBI Life Q2FY21 

Financial Results & Highlights 

Brief Company Introduction 

SBI Life Insurance is a joint venture life insurance company between State Bank of India (SBI), the 

largest state-owned banking and financial services company in India, and BNP Paribas Cardif. BNP 

Paribas is a French multinational bank and financial services company with global headquarters in 

Paris. SBI owns 62.1% of the total capital and BNP Paribas Cardif 22% of the capital. Other investors 

are Value Line Pte. Ltd. and MacRitchie Investments Pte. Ltd., holding 1.95% of the total capital each 

and remaining 12% with Public. 

Consolidated Financials (In Crs) 

  Q2FY21 Q2FY20 YoY % Q1FY21 QoQ % H1FY21 H1FY20 YoY 

Sales 18458 12745 44.83% 16178 14.09% 34636 22389 54.70% 

PBT 300 119 152.10% 388 -22.68% 687 497 38.23% 

PAT 300 130 130.77% 391 -23.27% 691 502 37.65% 

 

Detailed Results: 

1. There was a 15% YoY fall in the Value of New Business (VNP). GWP rose by 22% YoY. 

2. IRP (Individual Rated Premium) and APE (Annualized Premium Equivalent) declined 20% & 15% 

YoY while Total Protection NBP fell by 2% YoY. 

3. The new business premium rose 15% YoY. The new business Margin was at 18.8%. 

4. The company maintained a solvency ratio of 245%. 

5. The company saw a fall in its private market share based on IRP to 20.7% from 23.1% a year ago. 

6. Total AUM and Net Worth grew 20% and 20% YoY respectively in the half. 

7. India Embedded Value rose 20% YoY. 

8. As of 30th Sep 2020, the AUM was at Rs 1863.6 billion and had a 76:24 debt to equity mix. Over 

90% of debt investments were in AAA-rated bonds. 

9. The operating expense to the gross premium ratio declined 100 bps YoY to 5.4%. 

10. The total Cost to gross premium ratio was at 8.6% from 10.4% a year ago. 

11. The company reported minor improvement in persistency across all time periods. 

12. 61st-month persistency has improved to 60.87% in H1 FY 2021 as compared to 57.48% in H1 FY 

2020. 

13. The company achieved market leadership in Total NBP with 24.5% private market share improving 

270 bps YoY. 

14. ULIP maintains an overall NBP share at 30% in H1. 

15. In distribution channels, Banca channels account for 49% of APE while Agency and other accounts 

for 13% and 38% respectively. 
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Investor Conference Call Highlights 

1. ULIPs saw a good recovery in Q2 with ticket sizes rising. 

2. The company tied up with Yes Bank during the quarter. 

3. The company will not be pushing specific products such as guaranteed or par products very 

aggressively as it wants to avoid negative consequences in the future. Given falling interest rates, 

the company will go slow on non-par products. 

4. The management has stated that the overall product mix will be guided by the strategy in terms 

of what is suitable for the customer. 

5. The management has stated that the company is not interested in selling long-term par products. 

6. Agency channels are seeing growth reviving. 

7. Although the overall value contribution of business from the YONO app is very small, its volumes 

are large and growing fast. YONO covered 4 lac lives and showed 58% growth in terms of Individual 

premium. 

8. Business from online aggregators is still very small compared to other channels. 

9. The credit protection business was flat YoY in Q2 while individual protection grew by 58% YoY. 

10. The growth in the protection business is mainly volume-driven. 

11. The company has filed the repriced product with the regulator to seek approval. As per 

management, the pricing will remain competitive. 

12. Margins remained stable QoQ despite rising of ULIP in Q2 mainly due to Individual protection and 

credit protection products which yield high margins. 

13. Within retail protection, the share of ROP is 85% while the rest is pure protection. 

14. The ticket size of Individual protection remains at Rs 18,000 to Rs 20,000. 

15. In ULIP, customer preference is towards debt investment (ULIP AUM mix ‐ Debt 63%, equity 27%). 

16. The number of agents on the field was 154,158 as of Sep 2020. 

17. The interest rate sensitivity has changed mainly due to the change in the product mix. 

18. The company is looking to develop its own online platform. 

 

Analyst’s View: 

SBI Life is one of the front runners in the life insurance industry in India. The company has done well 

to establish itself as the biggest private insurance company in India in terms of AUM and market share. 

The company has seen good growth in New business premium and ULIPs have seen good recovery 

with ticket sizes higher than last year. Despite the resurgence of ULIP, the margin profile remains 

stable due to the rise of high margin products in the product mix. The company is doing well to use 

the Yono app by SBI to drive volumes and is also planning to develop its own platform. The focus of 

the management remains to focus on products based on customer requirement & stay competitive 

and drive volumes in these segments. It remains to be seen whether the situation ahead unfolds within 

the company’s expectations or whether we may see more uncertainty ahead. Nonetheless, given the 

company’s market positioning, its emphasis on cautious capital allocation, and the rapid proliferation 

of the company’s products through digital channels, SBI Life remains one of the most preferred life-

insurance companies in the country. 
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If you found this report useful and would like to receive more such investing insights, you can subscribe 

to our updates.  
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