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Bajaj Auto Q4FY21 

Financial Results & Highlights 

Brief Company Introduction 

Bajaj Auto Ltd has been one of the largest automobile players in India for a long time. They have been 

in operations since 1945. Bajaj Auto operates primarily in the entry level and premium segment 

motorcycles along with small and large three wheeler commercial vehicles segment. It is the largest 

three wheeler manufacturer and third largest motorcycle manufacturer in the world. They are now 

present in more than 70 countries around the world. Bajaj Auto also owns Force Motors and is a part 

owner of the popular Austrian motorcycle brand KTM. 

Standalone Financials (In Crs) 

  Q4FY21 Q4FY20 YoY % Q3FY21 QoQ % FY21 FY20 YoY% 

Sales 8880 7349 20.83% 9279 -4.30% 29018 31652 -8.32% 

PBT 1739 1721 1.05% 2033 -14.46% 5939 6580 -9.74% 

PAT 1332 1310 1.68% 1556 -14.40% 4555 5100 -10.69% 

Consolidated Financials (In Crs) 

  Q4FY21 Q4FY20 YoY % Q3FY21 QoQ % FY21 FY20 YoY% 

Sales 8880 7243 22.60% 9279 -4.30% 29018 31443 -7.71% 

PBT 1959 1765 11% 2193 -10.67% 6241 6692 -6.74% 

PAT 1551 1354 15% 1716 -9.62% 4857 5212 -6.81% 

 

Detailed Results: 

• The revenues for the quarter were at Rs 8880 Cr with a rise of 22% YoY and an improvement of 

15% YoY in PAT for Q4. FY21 figures remain subdued with revenues down 7.7% YoY and profits 

down 6.8% YoY. 

• The volumes sold for the quarter stood at 1,169,664 units which is a rise of 18% YoY. 

• The export volumes were at 635,545 units in Q4 which was up 24% YoY. 

• EBITDA margin was at 18.1% vs 19% last year. 

• The YoY changes in volumes for the quarter & FY21 are as follows: 

o Domestic:  

Domestic Q4FY21 FY21 

Motorcycles 21% -13% 

CV -38% -70% 

Total 12% -21% 

 

o Exports:  

Exports Q4FY21 FY21 

Motorcycles 24% -4% 

CV 19% -15% 
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Total 24% -5% 

  

o Total: 

Total Q4FY21 FY21 

Motorcycles 23% -9% 

CV -12% -45% 

Total 18% -14% 

 

• Pulsar 125 sold over 128,000 units in Q4.  

• The overall share in the domestic & international motorcycle market by Indian Players grew close 

to 27.6% in FY21 from 27.5% last year. 

• Pulsar had its highest ever sales in a year of over 1.25 mn units in FY21. 

• KTM along with Husqvarna, sold over 143,000 units in domestic & export markets in FY21. 

• Domestic CV volumes continue to remain muted and recovering slowly. 

• Bajaj is now the market leader in big 3-wheeler passenger carrier segment with market share of 

46.9%.  

• Market share in goods carrier segment improved 670 bps YoY to 33.7% in FY21. 

• The company maintained surplus cash and cash equivalents at Rs 17689 Cr as of 31st Mar 2021. 

• The company announced a dividend of Rs 140 per share for FY21. 

Investor Conference Call Highlights  

1. 60% of total motorcycle volumes for Bajaj come from 125+ cc bikes.  

2. Pulsar 125 has risen to a market share of 19% in Q4 vs 7% last year while the 125cc market itself 

has grown by 4% YoY.  

3. The company launched 3 upgraded variants of Platina with electric start in the 110cc segment.  

4. 3-wheeler sales had climbed to sales of 11,000 units per month but it got halted in April due to 

the 2nd wave of COVID-19.  

5. The export business continues to perform with a 200,000-volume performance every month.  

6. Bajaj’s exports to KTM have grown at a significant pace of 60% plus, powered by a surge in demand 

in the developed markets of North America, Europe, and Australia.  

7. The company saw commodity cost increases of 3% and was able to recover at least 2% through 

price increases.  

8. Shipping issues caused spillover of around 10-15% of the export order book.  

9. 77% of export revenues come from markets where Bajaj is No 1.  

10. Bajaj has reopened bookings for the electric scooter, Chetak. It had to close bookings again in 48 

hours due to overwhelming reception. The company aims to expand Chetak to many cities in India 

in FY22.  

11. The company has taken a further price increase of 1.5-2% in Q1 to mitigate the commodity cost 

rises.  

12. The management expects the following year FY22 to be the best for exports in terms of volumes.  
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13. The company’s approach to focus on the 125+ cc segment and premiumization seems to have paid 

off according to the management as the top half of the market has been almost unaffected 

financially by the pandemic and thus demand has remained sustained.  

14. The fall in other expenses has been a measure of cost-cutting in lean times but they are expected 

to come back when everything normalizes.  

15. Promotion spend is always the highest in Q3 because the festive season in both India and abroad 

lies in the quarter.  

16. The revenues from spare parts in Q4 were at Rs 1089 Cr.  

17. The spare parts business has a lot of headroom for growth as the current sales is less than 70% of 

possible sales according to the management.  

18. The management expects the performance in KTM to continue and that demand has outstripped 

supply by at least 10-15% due to the semiconductor shortage.  

19. The management admits that the near-term outlook for the motorcycle market is subdued due to 

a variety of factors but the long-term demand drivers (of a youthful population, rising penetration 

of retail financing and road network expansion, etc) remain intact.  

20. The company will be putting out newer platforms and newer variants in the next 6 months 

according to the management.  

21. The management states that the capacity to build the Chetak is determined by the ability of 

international vendors to supply critical components, most of which are electronic. The 

management also states that it has not started full-time booking for Chetak as it hasn’t secured 

guarantees of continued supply yet.  

22. The management expects to be doing delivering 1000 Chetak units each month.  

23. The management feels that the business case like-for-like is not very supportive of a movement 

from ICE to electric at the moment. This case will indeed change in the future but it is dependent 

a lot on how the battery costs move and whether there is some outside support from the 

government for creating a protected space for electric. The company is working on building 

capability on this slowly and is not in a rush to do so.  

24. The current electric 3-wheeler market is built on lead-acid battery which the management feels is 

a substandard solution and is not looking to get into at the moment.  

25. The company is not looking to get into price competition with other rivals for Chetak and will price 

its model based mostly on battery costs and technology. 

 

Analyst’s View: 

Bajaj Auto has been a long performing player in the automobile sector that has established itself as a 

dominant player in all the segments that it operates in both in India and abroad. The company has 

seen a good quarter with the 2nd highest ever export volumes and revenue growth of >20% in Q4. 

The company has seen good momentum continue in Pulsar 125 which has managed to capture a 19% 

market share in FY21 vs 7% in FY20. The company also showed some light on Chetak and the 

management stated that Chetak should start seeing sales in the next 6 months. The recovery of the 3-

wheeler segment on the other hand continues to be slow and has also lost recent momentum due to 

the 2nd wave of COVID-19. It remains to be seen how the company handles the transition from a 

mass-market player to a premium focus auto major and from ICE to electric in both the 2 & 3-wheeler 

sectors. Nonetheless, given the company’s position in export markets and its strong presence in all 

market segments in the two-wheeler market and three-wheeler markets, Bajaj Auto remains a pivotal 

auto sector stock to watch out for. 
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If you found this report useful and would like to receive more such investing insights, you can subscribe 

to our updates.  

 

 

 

Click here to Subscribe 

on WhatsApp  

http://www.smartsyncservices.com/subscribe/
http://www.smartsyncservices.com/subscribe/
http://www.smartsyncservices.com/subscribe/
https://api.whatsapp.com/send?phone=919978988562&text=Save%20our%20number%20+919978988562%20to%20your%20contacts%20and%20send%20this%20message%20to%20start
https://api.whatsapp.com/send?phone=919978988562&text=Save%20our%20number%20+919978988562%20to%20your%20contacts%20and%20send%20this%20message%20to%20start
https://api.whatsapp.com/send?phone=919978988562&text=Save%20our%20number%20+919978988562%20to%20your%20contacts%20and%20send%20this%20message%20to%20start
https://api.whatsapp.com/send?phone=919978988562&text=Save%20our%20number%20+919978988562%20to%20your%20contacts%20and%20send%20this%20message%20to%20start
https://api.whatsapp.com/send?phone=919978988562&text=Save%20our%20number%20+919978988562%20to%20your%20contacts%20and%20send%20this%20message%20to%20start

